
Blogging for Blogging for 
More BusinessMore Business

NSANSA--Oklahoma Power IdeaOklahoma Power Idea
Rhett LaubachRhett Laubach



Web 2.0Web 2.0

Cheap and Fast

Core Values

Change of ScaleChange of Scale

Collective Intelligence

Cumulative Learning

Content Creation

ConnectionConnection
CommunityCommunity ConversationConversation

Source:  Web 2.0, Strategies and Lessons 
for Business Leaders



Blogging for More BusinessBlogging for More Business
Why Blog?Why Blog?

Reach current/potential clientsReach current/potential clients
They learn from you and about you

More expert positioningMore expert positioning
Drive traffic to your websiteDrive traffic to your website
Move up on search enginesMove up on search engines

Why Not?Why Not?
Requires constant attentionRequires constant attention
Content is out there moreContent is out there more
Not widely popular for biz useNot widely popular for biz use



Understanding BlogsUnderstanding Blogs

Web log = BlogWeb log = Blog
Contained on one web pageContained on one web page
Updated regularly (posts)Updated regularly (posts)
Specific content/audienceSpecific content/audience
Reverse chronological orderReverse chronological order



Blogging StatsBlogging Stats

75,000 news blogs every day75,000 news blogs every day
11% of internet users read11% of internet users read
61% of readers are over 3061% of readers are over 30
92% of bloggers are under 3092% of bloggers are under 30
5,000 corporate blogs5,000 corporate blogs

Source – Technorati, Perseus
Updated Fall 2006



Blogging SetBlogging Set--Up BasicsUp Basics

Decide on content focusDecide on content focus
Example:  PLI structure
pliblog.yournextspeaker.com

Quick/free set up via a blog hostQuick/free set up via a blog host
Blogger, WordPress, TypePad

Post regularlyPost regularly
Daily or multi-weekly

PR your blog initiallyPR your blog initially
If it is worthy, it will PR itself



RhettRhett’’s Blogging Experiences Blogging Experience
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1. Passion-Driven
Content

2. Post
Regularly

6. Link to 
You and 
Business

7. Invite to
Subscribe

5. Short
Posts

3. Organized
Content

4. Conversational &
Correct Grammar

RhettRhett’’s Seven Blogging Tipss Seven Blogging Tips



Blogging ResourcesBlogging Resources

Quick/free set up via a blog hostQuick/free set up via a blog host
Blogger, WordPress, TypePad

How to succeed as a bloggerHow to succeed as a blogger
Problogger.net

Learn how to blog for businessLearn how to blog for business
DailyBlogTips.com



Rhett LaubachRhett Laubach
405.216.5050405.216.5050

rhett@yournextspeaker.comrhett@yournextspeaker.com
www.YourNextSpeaker.comwww.YourNextSpeaker.com

Pliblog.YourNextSpeaker.comPliblog.YourNextSpeaker.com

Contact me at anytime!Contact me at anytime!




